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Agenda

* Tobacco education for the life stages
 Characteristics of Millennials
e What Does and Doesn’t Work






0-5 Years

* Emotional learning
— Self-control

e Simple information
on harm

* Focus on parents -
skills, cessation




6-11 Years

 Consequences

e Classroom
behavioral
management

e Parents




12-15 Years

* Counter social influences
— Communication
— Refusal/assertion
— Social norming
— Media literacy
— Activism
e Life skKills
* Family skills




16-19 Years Old

 Motivation
* Decision Making
e Cessation



Millennials

Born after 1980ish

Digital Natives
Racially/Ethnically Diverse
Self-Expressive

Optimistic about Future
Lean Liberal

Less Religious Affiliations
Educated

Trust Government

Less Trusting of People
Self-Confident but Anxious



Digital Natives

More Millennials Are Cell-Only

Have a Are
cell phone cell-only*

0

All 86 21

Millennial 94
Gen X 90 24
Boomer 89 13
Silent 62 5

*Have a cell phone but do not have a
landline phone at home.

Do You Sleep with Your Cell Phone?

% who have ever placed their cell phone on
or right next to their bed while sleeping

Millennial

Gen X

Boomer

Silent - 20

PewRescarch( entes
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% who have a tattoo "
All
Millennial Millennial (18-29) :
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Digital Natives

How Do You Get Most of Your News?

Millennial Gen X Boomer
Do You Have a Profile on a Social
Networking Site?

Main news source* % o

Television 61
Internet = 53
Newspapers 24 24
Radio 22
Other : 5

% saying “yes

Millennial (18-29)

ST LR e LT L R

Internet source**
Yahoo

CNN

Google

MSN

Fox

New York Times
MSNBC

AOL

Gen X (30-45)

—

Boomer (46-64)

Silent (65+)

PewResearch( enter
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What Did You Do in the Past 24 Hours?
% saying they have ...

Millennial Gen X Boomer Silent

Millennials more likely to have... % % %
Watched a video online - 23 9
Posted a message to an online profile , 22 9
Played video games : 15

Millennials as likely to have...
Sent or received an email

Older Americans more likely to have..
Watched more than an hour of TV
Read a daily newspaper

NMumber of respondents




Figure 6.1

Personal Stream

Social Stream

Approaches to smoking prevention overlaid on the Theory of Triadic Influence
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Do

* Focus on Health
* Use Negative Emotion Judiciously
* Highlight tobacco industry manipulation

WARNING WARNING

Cigarette Causes Neck Cancer Cigarette Causes Gangrene
Infoline : 03-8883 4400 Infoline : 03-8883 4400

Malaysia Ministry of Health



e Social
consequences

 Refusal skills
e Social Norms

om

3% of ETHS students

2002 Social Marketing Survey. N=2,431 ETHS students
led by the Chicago Community Trust, Rotary Club of E: Li & Tobacco

www.socialnorms.org




Do

* Use a combination of positive and negative
messages

* Explore on-line media like Facebook and
YouTube

* Encourage conversation about the media -
parents and teens and peers

tumbl r Y
+ Linked
8 facebook. .fls € m
@ v-wwuu\-lvou

Broadcast You



Don’t

Use Humor
-OCUS ONn appearance
-OCcUS on addiction

-OCUS on athletic
nerformance

-rame tobacco use
as a personal choice
or an adult-only
activity

LORILLARD TOBRCCD COMPANY 'S YOUTH SMOKING FREVENTION A 4
IV LTINS E27 TN T ALNAS 7 A P/, 9 S A



A Few Tips for Success




Using students in media
Billboards, cut-outs




Must be authentic

Can’t dress teens up as someone they aren’t




Teens rebel
against parents,
authority,
society... |

but not their
friends!

—

e S
—_ =T

ppersrcr R EREERERREER L
e EEREEE NN B
y e TR E NN T

<






Sensation-seeking youth are at
greater risk for substance abuse

* Speak to this need when creating
ad campaigns

* Bright colors, edgy, eye-catching

« Watch music videos - quick scene
changes, color changes |



* Elicit emotions
* Disgust
* Fear, if followed by an action

A TIP FROM A

FORMER
SMOKER

@
BE CAREFUL NOT
T0 GUT YOUR STOMA.

Learn more >

Picture from Artery PSA
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THE TOBACCO INDUSTRY HAD TO MAKE THEIR
¥BE aE%RET DOCUMENTS PUBLIC BECAUSE OF

"We don't smoke this. We only sell it. We res%rve the rﬂght to sm’oke
Lnarntahgeyoung, the poaor, the black, and the stupid."-R.J. Reynolds
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subsided, the cigarette will pre-empt even food in time 8f scarcity on A% They've cut holes in beagles' throats and forced them to breathe

"It's a well-knpwn fact that teenagers like sweet products. Honey

might be considered."-Brown & wﬁlfamson Memo ® \They've exposed monkey fetuses to smoke, and dissected their
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Awapeoy ygnoiqoeai

STUDENTS AT FREEBROLIGH
ACADEMY IN MARCH 2012, 9 OUT OF 10
OF YO REPORTED THAT YOU DID NOT
THINK IT WAS ACCEPTABLE FOR
STUPENTS IN YOLIR YEAR
TO SMOKE.

ATTENTION:
THIS POSTER ACCLIRATELY
SHOWS WHAT YOLI TOLD LIS
DLIRING THE SLIRVEY WE CARRIED
OLIT IN MARCH 2012.

WE HAVE NO REASON
TO LIE TO YO,
THIS IS YOLR VOICE,
YOUR RESLLTS, YOUR REALITY....
NOT OLIRS.

o because | care about

my friends,
Most (60%)
students haven’t had
How do you o T
compare tomost any alcohol
students? during the past 30
days!*

A free cookie at the

Coffee Gourmet and Deli
1022 W. Lincoln Hwy, DeKalb
Expires: 2/28/01 Funded in whole of in part by IDHS and CSAP

Most of us (81%) don’t use tobacco

Sycamore & Dellalb Study, DCP/SAFE, (N=1172, 2001)

Socialnorms.org

According to you...
o T

Fuoxled m wdole ar xpaat b

3 out of 4
Weston students
akssIc g8 — prefer Coke to Pepsi

3 out of 4
Weston students
don’t binge drink*

Rarge drnding Rawiag five o e $oiaks 6 oce 1atieg

Who do you want to be?

Weston High School
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Suggested Resources

www.mostofus.org/

www.soclalnorms.org

www.thetruth.com/
http://rescuescg.com/
http://ydouthink.com/
www.realityunfiltered.com/CoolStuff.aspx



